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FCC COMMISSIONER MICHAEL J. COPPS REACTS TO THE  
THIRD CIRCUIT’S MEDIA CONCENTRATION DECISION  

 
  FCC Commissioner Michael J. Copps:  “We have now heard from the American people, 
Congress, and the courts.  The rush to media consolidation approved by the FCC last June was 
wrong as a matter of law and policy.  The Commission has a second chance to do the right thing.  
We must immediately move forward and redesign our media policy.  This time we must include 
the American people in the process instead of shutting them out.  We must rediscover our respect 
for core values of localism, diversity, and competition.  We must protect and work to expand the 
multiplicity of voices and choices that support our marketplace of ideas and that sustain 
American democracy and creativity.   
 
 “To do all this we must engage the American people directly and gather a far more 
complete record of the impact of media consolidation on local communities.  Therefore, the FCC 
should immediately take three steps.  First, we should issue a notice confirming that until new 
rules are adopted, we will continue to apply the limits that were in effect prior to the June 2, 
2003 decision.  Second, I call upon the Commission to schedule a series of hearings across the 
country designed to give citizens true access to the decision makers at the Agency, and seek to 
gain a better understanding of the impact of media concentration on our communities.  These 
hearings should begin immediately, and certainly no later than 30 days from now.  Third, we 
need independent research studies on media concentration in a variety of markets so that we can 
make a decision that has a more solid foundation.  Clearly, the court found that the FCC’s 
previous studies were inadequate and lacked credibility.   
 
 “It would be a great mistake to drag our feet or rehash old arguments.  It is time to protect 
media democracy in America.”  
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